




TABLE OF CONTENTS

Building the Network......................................................................................2
Operating the Network..................................................................................3
The Canadian Market...................................................................................4
The American Market......................................................................................4
PraxisLab........................................................................................................6
Message to Shareholders................................................................................7
Management's Discussion and Analysis.........................................................10
Management's Report..................................................................................20
Financial Report............................................................................................21
Corporate Information...............................................................................44

PROFILE

ZoomMed builds and operates a clinical information exchange platform between physicians and the various
other stakeholders of the Health sector with whom they interact: patients, pharmacists, specialists, pharma-
ceutical companies, laboratories, physiotherapy clinics and various other organizations.  The cornerstone of
this network, ZoomMed's ZRx Prescriber, is a web application that runs on smart phones, wireless devices
or computers. Thanks to this tool, a physician can write a bar-coded prescription enabling pharmacists to
access and retrieve script information on line. The ZRx Prescriber is also, for the physician, a mobile source
of information coming from pharmaceutical corporations, as well as from private and public institutions.
ZoomMed's solution currently processes annually more than 30 million prescriptions (including renewals) a
year in Canada. The Company employs more than 40 people and its shares are listed on the TXS Venture
Exchange under the symbol ZMD.
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THE PRIVILEGED WORK TOOL OF THE PHYSICIAN
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ZoomMed has already built in Canada the largest private 
network of electronic prescriptions and drug information
system. It is now aiming, with the support of major strategic
partners, to replicate this model in the United States while
applying essentially the same strategy and the same 
founding principles. 

BUILDING THE NETWORK

FOUNDING PRINCIPLES OF THE NETWORK











Physicians are the central node in the global healthcare
network;
Physicians also happen to be those who have less time and
patience to work with complex IT applications. 
They require simple, quick and efficient solutions;
Physicians will transact mostly, if not exclusively, through
the platform that will host their most important work
tool; its electronic prescriber. Consequently, ZoomMed
intends to become the physicians privileged professional
and social network, just like LinkedIn has become the one
for the Business community and Facebook the one for the
general public;
Most of ZoomMed investments to this day have gone to 
building a dominant network in this sector by putting in
the hands of a maximum of physicians, exactly the type of 
e-Prescriber they were looking for, at conditions they
could not refuse; 
Now that the network is in place, all other stakeholders of
the healthcare sector want to join, in order to have a link
with the central player: the physician. TIME HAS COME TO
OPERATE THE NETWORK AS A BRIDGE BETWEEN 
PHYSICIANS AND ALL OTHER STAKEHOLDERS IN THE
HEALTHCARE COMMUNITY.

A robust and proven web based platform used on average
twenty times a day  by the physician to prescribe to his
patient;
A extremely simple to use and fully mobile application that
allows to generate a script in 15 seconds;
An platform easy to interface with most mobile devices
and technical environments used by physicians and medical
clinics (Smartphone, iPod, IPad, Android, PC and Mac);

Automatic detection of adverse drug interactions; 
Access to patient pharmaceutical profiles to optimize the
choice of treatments;

Access to a therapeutic advisor to improve decision-making; 
Transmission of stop and change notices of treatment
directly to pharmacists; 
Fewer phone calls from pharmacists to clarify the content
or renewal of a prescription.  

THE e-PIC NETWORK: THE BRIDGE BETWEEN PHYSICIANS
AND THE OTHER STAKEHOLDERS IN THE HEALTHCARE
COMMUNITY.
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EXISTING AND POTENTIAL REVENUE STREAMS

Other healthcare stakeholders are already using or intend to use
the privileged physician network as an information and
transaction exchange platform to communicate with them. 
In fact, many businesses and organizations, of a more general
nature to physicians, will want to use the network to efficiently
reach them. 

Pharmacists













Pharmaceutical corporations














Other professional services that require reference by physicians








Insurers, Third party benefit managers and Payers

In the United States, communications with physicians at this level
are essential, but more and more in Canada, physicians wish to
enhance privately insured services for their patients, such as 
pharmacotherapy, lab services and others. 

Surescripts: the transactional American network.

This transactional American network created by an association of
pharmacy chains pays transactional fees to networks who deliver
e-Scripts to them. Initiatives of the same nature are under way in
Canada and ZoomMed intends to play a major role in it, given its
strategic positioning. 

Reduces prescription errors related to illegible prescriptions;

Reduces prescription processing time;

Fewer phone calls to physicians in order to clarify prescriptions
content;

Accelerates new prescriptions dispensing process;

Automates prescription renewals;

Reduces customer waiting time and builds loyalty.

Enables them to quickly and efficiently disseminate information
(monographs, product positioning, publicity, corporate
development);
Enables data gathering and physician needs analysis 
(surveys);

Facilitates exception drug procedures;

Markets studies and clinical research organizations;

Continuing medical education services;

Co-Pay insurance and support programs;

Drug adherence programs, etc.

Laboratory requests;

Physiotherapy clinics;

Radiology clinics;

Specialist's consultation.
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THE CANADIAN MARKET 

e-PIC: A NETWORK ALREADY WELL ESTABLISHED…

















…THAT CONTINUED TO GROW IN 2010-2011…







…WITH MORE AND MORE USER-PARTNERS GENERATING SERVICE REVENUE









A MARKET TEN TIMES THE SIZE OF THE CANADIAN MARKET

550,000 physicians;

4 billion prescriptions per year, 75% of which are still paper based.

A MARKET IN FULL GROWTH FUELED BY THE OBAMA INCENTIVE PROGRAMS

To generate rapid adoption by physicians of an electronic prescriber, the OBAMA administration adopted 
legislation which provides, within the "Medicare-Medicaid" plan, various incentive programs to not only 
economically subsidize physicians who electronically transmit prescriptions but also to penalize those who delay
doing so as of 2012.

THE AMERICAN MARKET  

By far, the dominant private network in Canada for electronic prescribing and drug information systems;

Generates the majority of electronic prescriptions in Canada;

More than 500 medical clinics;

More than 3,000 physicians;

Interfaced with 19 of the major Electronic Medical Record (EMR) suppliers in Canada, offering solutions to
Quebec and Ontario's medical clinics;

10 million unique Canadian patient records associated to those clinics and physicians;

1.8 million prescriptions a month processed, including renewals;

$25 million invested over the last 4 years to establish this dominant position.

Acquisition of Praxis Santé Inc., a corporation that developed PraxisLab software, a state of the art 
pharmacy web based management system ;

Agreement with a major Quebec pharmacy chain for the use of PraxisLab;

The Ontario based "Medical Pharmacies Group", representing 22 pharmacies, joins the e-Pic Network.

Projects with 15 of the largest pharmaceutical companies covering 35 major brand drugs;

Projects with programs managers, such as insurance co-pay programs, electronic sampling and drug 
adherence monitoring programs;

"Medic-Alert" program;

Projects with physiotherapy clinic chains.
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THE AMERICAN MARKET 

OPERATING A NETWORK IN A HEALTHCARE ENVIRONMENT MORE FAVORABLE TO FREE ENTERPRISE





AN "AMERICAN WAY" SOLUTION BUILT IN CANADA

The ZRx Prescriber that can generate an e-Script in 15 seconds, in a simple and intuitive technological 
environment, has received an enthusiastic response from physicians and different potential partners in the United
States. Not really surprising when you consider it fits perfectly the American philosophy of efficiency through 
simplicity. Our solution is based on state of the art mobile technology and interfaces with the various devices and
modern technical environment (Smart-phones, iPod, iPad, Android, Pc and Mac).

ZOOMMED'S MARKET NICHE

The service provider's offering is divided into four main categories:









ZoomMed strategically chose to focus on developing a "standalone" electronic prescribing solution, the 
ZRx Prescriber, for two major reasons:





ZoomMed opted to focus on rapidly developing the most effective electronic prescriber, rather than diluting its
efforts in developing complex clinical solutions that have a much longer acceptance cycle among professionals
and are not necessarily essential to the business model of ZoomMed.

A TARGETED STRATEGY OF PARTNERSHIPS AND DISTRIBUTORS

In the United States, as it's the case in Canada, ZoomMed's strategy is to put as many ZRx Prescriber in the
hands of American physicians, as rapidly as possible, in order to increase automatically the strategic value of its
users for a group of potential partners who wish to communicate their offering or product information within
this community.

To facilitate the penetration of this huge market, ZoomMed has opted for a distribution strategy based on 
strategic partnership with major players already well established in the market.

The Surescripts network operated by pharmacy chains already pays transactional fees to prescriber medical
networks transmitting electronic prescriptions;

85% of all pharmacies in the United States are already setup to receive electronic prescriptions from 
physicians and are connected to the Surescripts network.

Suppliers of electronic medical record solution (EMR) which developed their own electronic prescribing 
module;

A few providers which offer "standalone" electronic prescribing solution on the market;

Providers of electronic medical record solutions (EMR) who prefer to integrate, under license, a "standalone"
prescribing solution by reaching an agreement with a provider;

Providers of basic medical solutions who want to complement their offering to their physician's clientele.

The market for this module is more interesting because it corresponds to the most concrete and most 
pressing health professionals and insurers needs;

American government incentive programs particularly encourage the acquisition of this module.
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Dear ZoomMed Shareholders, Clients and Employees

This year proved to be a turning point in the short history of ZoomMed. It was marked by the consolidation of
our Canadian operations and by the quick positioning of our fully owned subsidiary, ZoomMed USA Inc., in the
huge American market.

After having decisively developed the ZRx Prescriber and having invested substantially to build the clinical 
information exchange platform most used by the Canadian medical community, time had come to address the
lucrative American market. This is exactly what we have focused on throughout this last year.

When Google and Facebook were in their first years of operation, the concept of electronic publicity, the 
foundation of their business model, was not well known and not used much. Many then questioned this model.
Today, we must admit that the patience of their executives and shareholders has been largely rewarded. They
held to their original plan, patiently built the traffic on their platform and then proceeded to exploit lucratively
the goodwill they had accumulated. This is exactly the strategy that ZoomMed is applying with its medical 
community in the Healthcare sector.

But patience does not equal inactivity, as can be seen with the numerous successful actions taken by ZoomMed
this year to penetrate the American market as well as to solidify its Canadian presence.

CONSOLIDATING THE CANADIAN NETWORK

Our sustained pursuit of the American market has not stopped us from relentlessly consolidating our dominant
Canadian position in this sector. In fact, we have again, this year, doubled our operating revenues generated by
our Canadian network. We are now working with 15 of the largest pharmaceutical companies to relay to 
physicians clinical information associated to more than 35 brand drugs. Other types of partners also inquired to
join the network, such as third party managers working on co-payment coverage programs, sampling cards and
drug adherence programs.

All these new revenue opportunities were driven by the great interest created among all these organizations by
our network as a privileged channel to reach an impressive percentage of Canadian physicians and this, exactly
when they are in practice interaction with their patients. We have now reached agreements with 19 of the largest
suppliers of IT services in the health sector that have interfaced their EMR system (Electronic Medical Record) to
ZoomMed's ZRx Prescriber, thus allowing us to communicate and transact with physicians in 90% of medical
clinics in Quebec and 50% in Ontario. Therefore, we have consolidated our Canadian network that already 
generates the majority of electronic prescriptions in Canada.

MAJOR ACHIEVEMENTS IN CANADA IN 2010-2011 







Acquisition of Praxis Santé inc. a software vendor in the healthcare sector that distinguishes itself by its 
technologically innovative web applications for pharmacists, which are similar and fully compatible with those
ZoomMed developed, such as our ZRx Prescriber for physicians. This acquisition will contribute to 
consolidate and add value to ZoomMed's e-Pic communication network which allows information
exchange between physicians and pharmacists. Furthermore, it will broaden the scope of this network, a
powerful intercommunication tool between pharmaceutical companies, physicians and now…pharmacists;

Very soon after acquiring Praxis Santé we signed an agreement with one of the major pharmacy chain in
Quebec regarding  PraxisLab software which provides computerized management for their pharmacies;

Agreement with "Medical Pharmacies Group", in Ontario, representing 22 pharmacies, which are joining the
e-Pic network.
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AN IDEAL TIMING FOR PENETRATING THE UNITED STATES MARKET

This year, the timing and environment proved to be very favorable to our quick strategic positioning in the United
States.

First of all, it is well known that the American Health System is more receptive to free enterprise and to creative
initiatives from the private sector. In the United States, the association of pharmacy chains has already created
the SureScripts network which pays out transactional fees to American e Prescribing networks. 

The American market in itself is huge. It is ten times larger than the Canadian market: 550,000 physicians and
over 4 billion prescriptions a year, 75% of which are still paper based. To promote rapid adoption of e-Prescribing
by every physician, the OBAMA administration adopted legislation which provides, within the 
"Medicare-Medicaid"plan, various incentive programs to not only economically subsidize physicians who 
electronically transmit prescriptions but also to penalize those who delay doing so as of 2012. The message is
clear and convincing. This is why Surescripts foresees that in 2014 the percentages will exactly be reversed and
that 75% of prescriptions will by then be electronically transmitted.

Reception to our arrival on the American market was enthusiastic. The greatest supporters of our
ZRx Prescribers were the physicians themselves who appreciated our efficient solution that allowed them to
generate an electronic prescription in just 15 seconds and to use the different functionalities of our platform, 
in full mobility while using their own devices and technological environment. Their reaction is largely based on
the comparison they can make with the two electronic prescribers that presently dominate the market with older
and less functional technology. We are very familiar with these two solutions and the technology differential with
the ZRx Prescriber is obvious, not only to us and to physicians, but also to potential strategic distributors and
partners active in the healthcare market.  

Therefore, our penetration strategy of the American market is largely based on strategically alliances with key
distributors and partners that offer clinical content and services to the medical community.

MAJOR ACHIEVEMENTS IN THE UNITED STATES IN 2010-2011

Throughout this last year, we have proceeded diligently and persistently to carry our fast penetration strategy in
the American market with, among other things, the following actions:







ZoomMed obtains its Surescripts certification for the ZRx Prescriber, allowing it to transact on this 
national network operating in 50 states and the District of Columbia;

ZoomMed signs a first distribution agreement with Myca Health inc. who will offer to the American medical
community, the ZRx Prescriber integrated to its web based global solution, including an EMR and a Medical
Expert System;

ZoomMed exhibits its ZRx Prescriber at the 2011 Annual Healthcare Information and Management Systems
Society (HIMSS) Conference & Exhibition, attended by some 29,000 healthcare industry professionals and 
900 exhibitors there, to discuss cutting-edge technology and innovative healthcare solutions designed to
improve patient care;
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ACKNOWLEDGEMENTS

I take the opportunity to acknowledge the contribution of the medical community who has been our best 
supporters and counselors in the design of their exchange platform with other stakeholders of the healthcare
sector. I also thank our new strategic partners who have contributed to its development and proposed different
creative ways to use our network in order to enhance healthcare services in North-America.

Thanks to our employees for their creative energy and motivation. I also have to point out the invaluable advice
of the board members regarding ZoomMed's major decisions.

Finally, let me thank you, dear ZoomMed shareholders for your unyielding support. Rest assured that we will
continue our sustained actions to build and operate our North-American health network and to maximize the
value of your investment in ZoomMed.

President and CEO

Yves Marmet

Following up on HIMSS contacts, ZoomMed maintained different negotiations and, soon before year end,
entered into a major strategic alliance agreement with an industry leading healthcare provider which offers a
comprehensive web based connectivity solution to approximately 30,000 American physicians. Compared to
the Canadian market, 30,000 physicians represent the equivalent of all active physicians in Quebec and
Ontario combined, and 60% of all Canadian physicians. The agreement provides, among other things, that
ZoomMed's ZRx Prescriber will be interfaced with this new partner solution and will be positioned on its
portal, as their exclusive e-Prescribing solution to the physicians visiting or using the portal.
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This Management's Discussion and Analysis explains ZoomMed Inc.'s consolidated operating results, financial
position and cash flows situation as at May 31, 2011 and May 31, 2010. It must be read in conjunction with the
audited consolidated financial statements and its accompanying notes for the years ended May 31, 2011 and
May 31, 2010. Some operating results, financial position and cash flows situation were also compared with 
information from fiscal year ended May 31, 2009. 

Management prepared this report by taking into account all available information as at September 23, 2011. 
This Management's Discussion and Analysis report includes ZoomMed Inc. and its subsidiaries (the "Company")
financial position.

All financial information discussed in this analysis has been prepared in accordance with Canadian generally
accepted accounting principles using the Part V of "the Canadian Institute of Chartered Accountants Handbook
(CICA) - Accounting". Unless otherwise indicated, all amounts are in Canadian dollars. 

This Management's Discussion and Analysis report may contain information and statements on the future 
performance of the Company which are forward-looking in nature. These statements reflect Management's best
assessment for assumptions made regarding future events. Thus readers are hereby cautioned that actual results
may differ materially.

This Management's Discussion and Analysis and the consolidated financial statements were submitted to the
Audit Committee and approved by the Board of Directors.

BUSINESS DESCRIPTION

ZoomMed Inc. ("ZoomMed") was incorporated under the Canada Business Corporations Act on 
February 24, 2005. 

The Company are committed to the development and the marketing of an extended drug information system
network; the e-Pic network.

The e-Pic network aggregates communications and allows patients, physicians, pharmacists and 
pharmaceutical corporations to interact, thus enhancing health care stakeholder's efficiency.

As part of this network, the Company developed and markets the ZRx Prescriber, a technological innovative
Web application that enables physicians to use a wireless device, such as the IPod Touch, IPhone, IPad, Google
Android, other PDA's or computers, to write and rapidly deliver scripts to pharmacies. 

The ZRx Prescriber is quick, efficient and intuitive. Since it is a stand-alone product, it can easily be integrated
to any Electronic Medical Record application (EMR). The ZRx Prescriber is also, for the physician, a mobile source
of information coming from pharmaceutical corporations, as well as private and public institutions.  

The ensuing communication and management improvement enhances the health care system and allows
patients to have access to faster and more secure services.

In July 2009, the Company created ZoomMed USA Inc. an American subsidiary. To date, no operations were
recorded, except our undertaking to market our e-Pic communication network in the United States. 



11

MANAGEMENT'S DISCUSSION AND ANALYSIS 

ANNUAL REPORT 2011

OPERATING RESULTS FROM 
CONTINUING ACTIVITIES

ZoomMed Inc. 
As at

May 31, 2011

ZoomMed Inc. 
As at

May 31, 2010

ZoomMed Inc. 
As at

May 31, 2009

Operating revenue $         2,877,888 $        1,523,642 $           497,381 

Interest income $               5,120 $            43,917 $           121,334

Selling expenses $        1, 443,267 $       1,172,982 $        1,215,916

Administrative expenses $         2,168,549 $       1,686,636 $        1,868,024

General operating expenses $         1,184,253 $       1,118,690 $        1,118,671

Development costs $            965,041 $          764,269 $           631,886

EBITDA $       (2,878,102) $     (3,175,018) $      (4,215,782)

Financial expenses $               8,335 $             7,891 $   18,396

Amortization $            813,369 $       1,147,341 $        1,317,495

Net loss from continuing activities  
before discontinued activities $       (3,699,806) $     (4,330,250) $       (5,551,673) 

Profit (loss) from the paramedical  
equipment division operations $                      - $                    - $   14,968

Basic and diluted earnings per 
share fromcontinuing activities $              (0.032) $            (0.044) $             (0.058)

Weighted average number of 
outstandingcommon shares 116,434,515 98,088,360 95,541,691

On February 10, 2011, the Company acquired 100% of the shares of Praxis Santé Inc., a private company which
develops software applications that enhances all aspects of the prescription filling process and the complete
pharmacists patient file management. PraxisLab uses up-to-date Web technology which is perfectly compatible
with the technology used by ZoomMed.

This acquisition will contribute to consolidate and add value to the Company's e-Pic communication network
between physicians and pharmacists. Furthermore, it will broaden the scope of its network, a powerful 
intercommunication tool between pharmaceutical companies, physicians and pharmacists.

Compensation included a cash payment of $800,000 and the issuance of 3,500,000 shares at a fair value of
$647,500. The excess of the purchase price over the fair value of net identifiable assets of $1,163,802 was 
recognized as intellectual property. The acquisition has been accounted for using the purchase method and,
accordingly, the results of operations have been included in the consolidated financial statements from the date
of acquisition.

ZoomMed common shares are trading on the TSX Venture Exchange under the symbol ZMD. 

OPERATING RESULTS

SELECTED ANNUAL INFORMATION
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Operating revenue from the e-Pip network is constantly increasing since its market introduction. During fiscal
year 2011, the Company recorded operating revenue totaling $2,877,888, representing an 89% increase over
2010 and more than 5 times the operating revenue of 2009. Revenue mainly comes from pharmaceutical 
corporation contracts. Those annual contracts are recognized using the straight-line method over the duration
of the agreements. A part of that revenue is recorded as part of short-term liabilities as deferred revenue. 
The Company also recorded revenue from the sale of a PraxisLab exploitation right.

As at May 31, 2011, deferred revenue represented $1,043,474, $958,833 for 2010 and $237,708 for 2009. 
The e-Pic network is now well recognized as an efficient solution, providing great added values to 
communication efforts made by small and large pharmaceutical corporations and pharmacists in order to reach
physicians.

Following its Surescripts certification, which granted full access to the US market, the Company began its 
expansion into the American Market. During the fiscal year, the selling expenses increase is mostly related to the
costs of this market expansion. As at May 31, 2010, selling expenses decreased by 7.5% compared to 
May 31, 2009.

The administrative expenses increase for 2011 is linked to Praxis Santé Inc. acquisition and the non-recurrent
$370,787 stock-based compensation cost.

General operating expenses are $1,184,253 for the 2011 fiscal year, $1,118,690 for 2010 and $1,118,671 for
2009. During fiscal year 2011, the volume increase of transactions required additional training and customer 
support employees.

ZRx Prescriber's development costs are recorded under two methods; one portion (new functionalities) is 
capitalized according to future economic benefits from development costs and the other portion is recorded as
expenses. For the fiscal year ended May 31, 2011, capitalized development costs were $242,266 and $965,041
in development costs were recorded as expenses, for a total of $1,207,307. For the fiscal year ended 
May 31, 2010, capitalized development costs were $323,153 and $764,269 in development costs were 
recorded as expenses, for a total of $1,087,422. For the fiscal year ended May 31, 2009, capitalized 
development costs were $255,169 and $631,886 in development costs were recorded as expenses, for a total
of $887,055. The development costs increase during the fiscal year ended May 31, 2011, is attributable to
PraxisLab development costs totaling $102,982, which costs will be capitalized until the marketing date of the
product.

The Company shows an EBITDA of $(2,878,102) as at May 31, 2011, compared to $(3,175,018) as at 
May 31, 2010. The Company shows an EBITDA of $(4,215,782) for the fiscal year ended May 31, 2009.

The Company recorded a net operating loss before discontinued activities of $3,699,806 as at May 31, 2011,
$4,330,250 as at May 31, 2010 and $5,551,673 as at May 31, 2009.

The Company recorded a $0.032 loss per share from continuing activities for the fiscal year ended May 31, 2011,
$0.044 for the fiscal year ended May 31, 2010 and $0.058 for the fiscal year ended May 31, 2009.
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BALANCE SHEETS ZoomMed Inc. 
As at

May 31, 2011

ZoomMed Inc. 
As at

May 31, 2010

ZoomMed Inc. 
As at

May 31, 2009

Cash $         1,698,024 $         2,632,065 $           606,397

Guaranteed investment certificate $                      - $                      - $        2,609,658

Working capital $           (10,355) $        1,474,596 $        2,547,798

Fixed assets $           925,895  $           978,925  $        1,181,734 

Intangible assets $        3,319,985 $        2,236,130 $        2,839,832  

Total assets $        6,187,203 $        6,289,539 $        7,469,408

Deferred revenues $        1,043,474 $          958,833 $           237,708

Lease inducement $   3,628 $              7,759 $             12,504

Long-term debt including  
current portion $                      - $                     - $           111,200

Shareholders equity $        4,231,897 $       4,681,892 $        6,504,987 

Share capital  $      25,438,120 $     23,001,758 $      20,501,758

The following quarterly information is presented in accordance with the audited consolidated financial 
statements. The following amounts accurately correspond to the non-audited quarterly reports and must be read
in conjunction with our audited consolidated financial statements and its accompanying notes.

SELECTED QUARTERLY INFORMATION

Fourth quarter of 2011

For the three-month period ended May 31, 2011 (Q4-2011), the Company recorded operating revenue of
$1,254,800, representing a 200% increase compared to the other 2011 quarters and the corresponding 
(Q4-2010) quarter. The increase is attributable to the sale of a PraxisLab exploitation right. 

Operating expenses were constant through the quarters, except for the three-month period ended 
February 28, 2011 (Q3-2011), due to the recording of a $370,787 non-recurrent stock-based compensation cost.

The Company recorded a net loss of $411,884 for the three-month period ended May 31, 2011 (Q4-2011), 
compared to a net loss of $883,112 for the corresponding period (Q4-2010), which represents a $471,228
decrease.

FINANCIAL POSITION

CONTINUING 
ACTIVITIES

ZoomMed Inc.
Q4-2011

ZoomMed Inc.
Q3-2011

ZoomMed Inc.
Q2-2011

ZoomMed Inc.
Q1-2011

ZoomMed Inc.
Q4-2010

Revenues $   1,254,800 $      587,656 $     500,743 $     539,809 $   576,006 

Operating expenses 1,666,684 1,956,212 1,562,076 1,397,842 1,459,118

Net loss  $   (411,884) $ (1,368,556) $ (1,061,333)   $   (858,033)   $ (883,112)

Basic and diluted  
earnings per share $       (0.003) $       (0.012) $       (0.010) $      (0.008) $     (0.009)
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During the fiscal year ended May 31, 2011, the Company completed a private placement for gross proceeds of
$2,500,600 issuing 16,132,902 units of the Company at a price of $0.155 per unit. Each unit is comprised of
one common share in the share capital of the Company and one-half of one common share purchase warrant.
Each whole warrant gives the holder the right to purchase one common share at a price of $0.17 for a period
of 24 months. The Company granted an 8% cash commission to the agents and a number of warrants to 
purchase units equal to 8% of the total number of units sold at a price of $0.155 per unit. Each unit is 
comprised of one common share in the share capital of the Company and one-half of one common share 
purchase warrant.

Following the private placement, the Company acquired 100% of the shares of Praxis Santé Inc., a private 
company which develops software applications that enhance all aspects of the prescription filling process and the
complete pharmacists patient file management. PraxisLab uses up-to-date Web technology which is perfectly
compatible with the technology used by the Company. Compensation included a cash payment of $800,000 and
the issuance of 3,500,000 shares at a fair value of $647,500.

During the 2010 fiscal year, the Company completed a private placement, for gross proceeds of $2,500,000, 
issuing 12,500,000 shares of the Company at a price of $0.20 per share.

During fiscal year 2009, the Company completed a public placement, for gross proceeds of $7,671,514 issuing
26,453,495 units at a price of $0.29 per unit.

Fixed assets slightly decreased since 2009 due to annual amortizations.

Intangible assets increased by $1,083,855. The increase is mainly attributable to Praxis Santé Inc. acquisition. 
The excess of the purchase price over the fair value of net identifiable assets totalling $1,163,802 was recorded
as intellectual property.

As at May 31, 2011, the Company recorded $1,043,474 in deferred revenue, which represents a 9% increase
compared to May 31, 2010 and a 439% increase compared to May 31, 2009. The e-Pic network is now well 
recognized as an efficient solution, as Pharmaceutical Corporation's adherence increases. The majority of these
contracts have twelve-month duration and have to be recognized on a straight-line basis over the duration of
the agreements, therefore generating deferred revenue that, even if it is a positive sign, reflect negatively on the
working capital as they are recorded as current liabilities.

The $111,200 long-term debt as at May 31, 2009 was completely compensated (maturing debt and write-off)
during fiscal year 2010. The Company has no debt in 2011.

Shareholders equity decreased during 2011 and 2010, decrease which is mainly attributable the fiscal years loss
combined with common shares issuances.
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CASH FLOWS SITUATION ZoomMed Inc.
As at

May 31, 2011

ZoomMed Inc.
As at

May 31, 2010

ZoomMed Inc.
As at

May 31, 2009

Cash flows used in operating 
activities $        (1,894,716) $      (2,507,602) $       (4,021,152)

Cash flows from financing 
activities $ 2,231,525 $        2,451,132 $         6,656,122

Cash flows from (used in)  
investment activities $ (1,270,850) $        2,082,138 $       (2,981,516)

Net change in cash $ (934,041)    $        2,025,668    $          (346,546)    

Cash end of year $       1,698,024 $        2,632,065 $            606,397

CASH FLOWS AND SHAREHOLDERS' EQUITY

Cash flows used for operating activities amounted to $4,021,152 in 2009, $2,507,602 in 2010 and $1,894,716
in 2011. The fiscal year decreases are a result of revenue increase. 

Financing activities for the fiscal year ended May 31, 2011, amounted to $2,231,525, while financing activities
for the fiscal year ended May 31, 2010, amounted to $2,451,132 and $6,656,122 for the fiscal year ended 
May 31, 2009. For the fiscal years ended May 31, 2009, 2010, 2011, financing activities are mostly linked to
shares issuances.

As at May 31, 2011, $(1,270,850) cash flows used in investment activities result from fixed and intangible assets
acquisition (development expenses capitalization and the acquisition of the shares of Praxis Santé Inc.). 
As at May 31, 2010, cash flows used in investment activities totaling $2,082,138 are mainly explained by the
proceeds form disposal of a guaranteed investment certificate combined with the acquisition of fixed assets and
development expenses capitalization. As at May 31, 2009, cash flows used in investment activities totaling
$(2,981,516) are a result of a guaranteed investment certificate acquisition, a $324,218 proceed from the sale
of discontinued activities, the acquisition of fixed assets and development expenses capitalization.

The net change in cash from these three types of activities amounted to $(934,041) for fiscal year 2011,
$2,025,668 for fiscal year 2010, and $(346,546) for fiscal year 2009.

CASH FLOWS SITUATION

According to management, the cash flows required to finance our operating activities will come mainly from 
revenue generated through agreements with pharmaceutical corporations, as well as revenue from pharmacies
which will use our PraxisLab application and our e-Pic network. However, the Company may consider 
collaborative arrangements and additional public or private financing to fund all or a part of special product
development programs. 
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OFF-BALANCE SHEET ARRANGEMENTS

There was no off balance sheet arrangements or arrangements likely to have an impact on our operating results
or our financial situation.

RELATED PARTY TRANSACTIONS

Year 2011

During the year, the Company paid professional fees totalling $86,310 to one company owned by a 
shareholder and officer. As at May 31, 2011, accounts payable include an amount of $7,210 relating to these
transactions.

These transactions were carried out in the normal course of business and are measured at the exchange value
which is the value of the consideration established and agreed to by the related parties.

Year 2010

During the year, the Company paid professional fees totalling $84,000 to one company owned by a 
shareholder and officer. As at May 31, 2010, accounts payable include an amount of $14,000 relating to these
transactions.

These transactions were carried out in the normal course of business and are measured at the exchange value
which is the value of the consideration established and agreed to by the related parties.

OUTSTANDING SHARES, WARRANTS AND STOCK OPTIONS AS AT SEPTEMBER 23, 2011

ACCOUNTING ESTIMATES AND PRINCIPLES

Preparation of these financial statements in accordance with Canadian Generally Accepted Accounting Principles
requires that management formulate estimates and assumptions affecting the amounts recorded in the financial
statements and related notes. These estimates are based on management's best knowledge of current events,
as well as actions which the Company may take in the future. Actual results could differ from the estimates 
provided.

Common shares 130,474,687

Warrants to agents and investors 8,711,768

Stock options in accordance with the stock option plan 9,187,500
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Financial statements items that require such estimates include future benefits from development costs, 
intellectual property, future income tax assets and goodwill, income tax provision, the recoverable amount of
research and development tax credits, the assumptions used in the determination of the stock-based 
compensation charge and fair value of financial instruments. The notes 3, 14 and 15 of the financial statements
describe the assumptions used.

The Company initiated a 10% rolling stock option plan. In accordance with the section 3870 of the Canadian
Institute of Chartered Accountants (CICA) Handbook, "Stock-based compensation and other stock-based 
payments", the Company uses the fair value based method of accounting for all stock options granted.
According to this method, the compensation expense in regard of the stock options is measured at the grant
date's estimated fair value, using an option-pricing model (Black & Scholes) and is recognized during the grant
date period, the counterpart being recognized as contributed surplus.

CHANGE IN ACCOUNTING POLICIES - Implemented during fiscal year 2010

Financial Instruments - Disclosures (Section 3862)

During fiscal year 2010, the Company adopted the new accounting standards related to Section 3862. 
This Section was amended to include additional disclosure requirements regarding fair value measurements.
These new standards had no material impact on the Company's consolidated financial statements. 

Credit Risk and the Fair Value of Financial Assets and Financial Liabilities (CPN-173)

During fiscal year 2010, the Company adopted a new pronouncement published by the Emerging Issues
Committee (EIC-173). The Committee requires that an entity's own credit risk and the credit risk of the 
counterparty should be taken into account in determining the fair value of financial assets. These new 
recommendations had no material impact on the consolidated financial statements.

International Financial Reporting Standards (IFRS)

The Canadian Accounting Standards Board (ACSB) confirmed that the Canadian Generally Accepted Accounting
Principles (GAAP) will be replaced by the IFRS for fiscal years from January 1, 2011 onwards, for publicly 
accountable enterprises. Consequently, the company adopted those new standards during the June 1, 2011 
fiscal year. According to ACSB, the entities will also have, as the changeover, to include in their financial 
statements, comparative information in accordance with the IFRS for the previous year.

Among the Company's initial choices as the IFRS changeover, the company's management chose to record the
fixed assets at original cost instead of fair value, in accordance with IAS 16 standards "Fixed Assets". Until now,
the company expects that the IAS 16 standards will not have any significant impact on its financial statements.

In addition, IFRS 1 standard "First-time adoption of International Financial Reporting Standards" permits 
re-designation of previously recognized financial instruments, if the financial asset or liability meets some 
criteria stipulated in IAS 39 standard "Financial instrument: Recognition and Measurement". Management has
chosen not to re-designate its financial instruments.
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Finally, the Company opted for the IFRS 1 approved exemption regarding Business Combinations recognized
before the IFRS changeover. Indeed, the Company decided not to retroactively apply the IFRS 3 guidelines
"Business Combination" to previous business combinations.

CONTROLS AND PROCEDURES  

The Company's president and chief executive officer and chief financial officer have reviewed the disclosure 
controls and procedures as required by Multilateral Instrument 52-109 of the Canadian Securities Administrators. 

The Company's President and Chief Executive Officer and Chief Financial Officer have concluded that, to the best
of their knowledge, there have been no changes to internal controls over financial reporting during the most
recent fiscal year that have materially affected or are reasonably likely to materially affect internal controls over
financial reporting. In conclusion, after analysis of controls and procedures and to the best of their knowledge,
the Company's President and Chief Executive Officer and the Chief Financial Officer consider that the controls
and procedures are adequate.

RISKS AND UNCERTAINTIES

Credit risk management

The Company extends credit to its customers in normal course of business. Ongoing credit assessments are 
conducted and the balance sheet reflects the allowance for doubtful accounts. No qualitative assessments were
conducted, since the management believes the credit risk is immaterial.

Interest rate risk management

The Company does not have any variable rate debt. Furthermore, the Company invests its cash in financial 
instruments bearing guaranteed interest. These financial instruments represent a minimal risk for the Company.

Market risk

The future performance of the Company is dependent on the continued popularity of its existing products and
its ability to develop and introduce products that gain acceptance and satisfy consumer preferences in targeted
markets. The popularity of any of its products may decline over time, as consumer preferences change or as new
competing products are introduced in targeted markets. The development of new systems and their distribution,
within the targeted market, require significant investments.

Liquidity risk

In order to meet additional capital requirements, the Company may consider collaborative arrangements and
additional public or private financing to fund all or a part of particular product development programs. Private
financing could include the issuance of debt and the issuance of additional equity securities, which could result
in dilution to shareholders. There can be no assurance that additional funding will be available. The Company
manages this risk by establishing detailed cash forecasts, as well as long-term operating and strategic plans.
According to these forecasts, most of its cash flows for operating activities will be generated by pharmaceutical
corporations and pharmacies contracts for the use of the e-Pic network.
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Key personnel risk

Recruiting and retaining qualified personnel is essential to the Company success. We believe that we have been
successful in recruiting excellent personnel to help them meet their objectives but, as their activities grow, it is
possible that additional key administrative, as well as research and marketing personnel will be required.
Although the Company believe that it will be successful in attracting qualified personnel, there can be no 
assurance to that purpose.

CONTINUOUS DISCLOSURE AND SUPPLEMENTARY INFORMATION

The Company files its consolidated financial statements, its management's discussion and analysis, its press
releases and other required filing documents on SEDAR's database at www.sedar.com.



The financial statements of ZoomMed Inc. for the fiscal year ended May 31, 2011 and all information contained
in this annual report are the responsibility of Management and have been approved by the Board of Directors. 

The financial statements were prepared by Management in accordance with generally accepted accounting 
principles and are consistent with the Company's business. 

The Company complies with its TSX Venture Exchange listing agreement. The Company maintains rigorous 
systems of internal accounting and administrative controls to provide reasonable assurance that the financial
information is relevant, reliable and accurate and that the assets are correctly accounted for and protected. 

Every year the Board of Directors appoints an Audit Committee composed of a majority of directors who are 
neither company directors nor employees. The Audit Committee meets periodically with Management and the
independent auditors to review their tasks and discuss the audit, accounting policies and related financial 
matters. The results of their audit are discussed as well. The Audit Committee also reviews the financial 
statements, receives the independent auditors' report and recommends their approval by the Board of Directors.

The financial statements have been audited by Mazars Harel Drouin, LLP, Chartered Accountants, whose report
follows. 

September 23, 2011

Yves Marmet,
President and Chief Executive Officer
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To the Shareholders of
ZOOMMED INC.

We have audited the accompanying consolidated financial statements of ZOOMMED INC., which comprise the
consolidated balance sheets as at May 31, 2011 and 2010, and the consolidated statements of income, deficit
and contributed surplus and cash flows for the years then ended, and a summary of significant accounting 
policies and other explanatory information.

Management's Responsibility for the Financial Statements

Management is responsible for the preparation and fair presentation of these financial statements in accordance
with Canadian generally accepted accounting standards, and for such internal control as management 
determines is necessary to enable the preparation of financial statements that are free from material 
misstatement, whether due to fraud or error.

Auditors' Responsibility

Our responsibility is to express an opinion on these financial statements based on our audit.  We conducted our
audit in accordance with Canadian generally accepted auditing standards. Those standards require that we 
comply with ethical requirements and plan and perform the audit to obtain reasonable assurance about whether
the financial statements are free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the
financial statements. The procedures selected depend on the auditor's judgment, including the assessment of the
risks of material misstatement of the financial statements, whether due to fraud or error. In making those risk
assessments, the auditor considers internal control relevant to the entity's preparation and fair presentation of
the financial statements in order to design audit procedures that are appropriate in the circumstances, but not
for the purpose of expressing an opinion on the effectiveness of the entity's internal control. An audit also
includes evaluating the appropriateness of accounting policies used and the reasonableness of accounting 
estimates made by management, as well as evaluating the overall presentation of the financial statements.

INDEPENDENT AUDITORS' REPORT

22 ANNUAL REPORT 2011



23

INDEPENDENT AUDITORS' REPORT

ANNUAL REPORT 2011

1

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our audit
opinion.

Opinion

In our opinion, the consolidated financial statements present fairly, in all material respects, the financial position
of ZOOMMED INC. as at May 31, 2011 and 2010, and the results of its operations and its cash flows for the
years then ended in accordance with Canadian generally accepted accounting principles.

Observation

Without qualifying our opinion, we draw attention to Note 2 in the consolidated financial statements which 
indicates that the Company's must improve its profitability and obtain additional financing for the next year to
continue its activities. This condition indicates the existence of a material uncertainty that may cast significant
doubt about the Company's ability to continue as a going concern.

Montréal, September 23, 2011

1.  CA Auditor permit No. 10761











































44 ANNUAL REPORT 2011

BOARD OF DIRECTORS

Pietro Perrino (2)

Chairman of the board and Director

Yves Marmet
Director, Chairman and Chief Executive Officer

Marie-Hélène Pinard (1) (2)

Director, Secretary and Chief Financial Officer

Valier Boivin (1)

Director

Micheline Luneau (1) (2)

Director

André Marmet  
Director

Robert Powell 
Director

(1) Member of Audit Committee
(2) Member of Human Resources Committee

REGISTERED AND EXECUTIVE OFFICE

6300 rue Auteuil, Suite 121 
Brossard (Quebec), J4Z 3P2

Telephone: 450.678.5457
Fax: 450.678.9650
E-mail: info@zoommed.com
Web site: www.zoommed.com

TORONTO OFFICE

600, Cochrane Drive, Suite 110 
Markham (Ontario), L3R 5K3

Telephone: 905.470.7447
Fax: 905.470.7497

STOCK MARKET INFORMATION

Shares are register with TSX Venture Exchange 
Ticker symbol: ZMD 

AUDITORS

Mazars Harel Drouin, LLP
215 St-Jacques, Suite 1200
Montreal (Quebec), H2Y 1M6

LEGAL COUNSELS

Séguin Racine, Attorneys Ltd.
3030, boul. Le Carrefour, Suite 1002
Laval (Quebec), H7T 2P5

& 

Lapointe Rosenstein Marchand Melançon, LLP
1250, René-Lévesque Blvd West, Suite 1400
Montréal (Quebec), H3B 5A9

TRANSFER AGENT

Computershare Investors Services inc.
1500, University, Suite 700
Montréal (Quebec), H3A 3S8

ANNUAL GENERAL SHAREHOLDERS MEETING

The annual Shareholders Meeting will be held on
November 25, 2011, at 10:00
Centre Sheraton, Montreal

SHAREHOLDER AND INVESTOR RELATIONS

Shareholders, institutional investors, brokers, security
analysts and others desiring financial information,
having inquiries or wishing to obtain copies of
ZoomMed's Annual Report should write to:

Investors Relations
6300 Auteuil, Suite 121
Brossard (Quebec)
J4Z 3P2

E-mail: info@zoommed.com

CORPORATE INFORMATION


